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Stable Strategies and Others 
by eileen gunn

Creating a guerrilla promotional campaign 
for an edgy book of stories.

(Making the best use  
of very limited resources.)



The promotional postcard for the book.
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The book itself.
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A banner ad for the web.





Website for the author. 
(Each image can be moused over  

to navigate the site.)
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Website for the book. 
(Also navigable by mousing over.)
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Small handbill  
announcing an appearance  

by the author.
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Label for the press kit.
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Promo card for the press kit  
(to fit into the business-card slot).
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Full-page ad in a trade magazine.
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Information sheet for booksellers.
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All the materials were designed for 
maximum e©ect with minimum expenditure. 

The goal was to stand out from the crowd 
through quality rather than bombast.



It worked.

In four months, Stable Strategies sold 75% of its initial print run.  
It was picked up as a “core fiction” title for Waterstone’s superstores in the uk.  

And the book was nominated for the Philip K. Dick Award  
for paperback-original speculative fiction.



a End.



a
Choose one:

Rerun presentation.

Quit file.
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